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Makkah Halal Forum

In alignment with the Kingdom of Saudi Arabia's
strategic directives towards Halal industries, and
in contribution to supporting national economic
growth and diversification in line with Vision 2030.

The Makkah Halal Forum sheds light on efforts
to strengthen Halal industries and encourages
creativity and innovation within them. It achieves
this by launching a platform that brings together
global leaders and business owners in a leading
international event, and showcasing the latest
technologies and concepts to enhance Halal
industries.



Forum Informmation | Event card

Event Type International Forum

Event Name/ Makkah Halal Forum

City The Holy City of Makkah
Location / Makkah Chamber for Exhibitions & Convention Center
Date 25 -23 January, 2024
General
2 Where Leaders Shape the Halal Future
Identity
First Edition AN .
A Innovation in the Halal industry
Topic
Activity Opening ceremony - Panel Discussion - Exhibition - Leaders communication -
Themes / Live cooking Shows - Activities
Target Representatives of ministries - Official representatives of Islamic countries -
4 leaders of major local and international companies - Young entrepreneurs -
Audience . .
Media professionals




FORUM TIMELINE

JANUARY JANUARY JANUARY

Panel Discussion

Leaders Communication

Activities




EXHIBITION IN NUMBERS

Country Pavillion

Days Pa rt'C'pat|On rates Saudi Arabia, Egypt, Malaysia,
23 == 25 January 2024 across continents Indonesia, Azerbaijan, Thailand, Chad,
Brazil, Turkiye, Nigeria
2%
Official t 3%
icial country 43% .
representatives 9% Trad:\d Delggatlons
(Ambassador/Consul) embers

Forum Registrations

1 on 1 meeting
from 120 countries

@ Australia O Asia Chambers

MOU @ South America @ Africa of Commerce
@ North America O Europe Presidents
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The Forum has become the most important and anticipated annual event in the Halal market, commercially and
intellectually, and a major source of knowledge and Halal sciences.

The forum reaffirmed Saudi Arabia's position as a global leader in the Halal market, both intellectually and economically.

The forum reaffirmed Saudi Arabia's position as a primary gateway to the opportunity-rich Halal market and a global
Halal logistics hub

The forum has emerged as the largest gathering of Halal industry leaders, government representatives, and
Kdecision-makers from around the world under the banner of the Makkah Halal Summit.

Creativity and innovation, research and development, entrepreneurship, and all themes and events are imbued
with this spirit and serve it.




FORUM IN NUMBERS
3 DAYS 23-25 JANUARY 2024

ALL FORUM PILLARS ARE DESIGNED UNDER THE THEME
"Creativity and innovation in the Halal industry"

Conference

Exhibition
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Gathering i Gathering
business leaders from around the world y thought leaders from around the world
e Activities B =p Activities

Immersive Reality < : Live cooking show



PARTNERS AND SPONSORS

STRATEGIC SPONSOR
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FORUM IN NUMBERS
3 DAYS 23-25 JANUARY 2024

Thought leaders
from around the world

( | )

Saudi Arabia The World Chambers of Commerce
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Azerbaijan, Bosnia and
Herzegovina, Tatarstan

@ COUNTRY

@ SPEAKER

@ PANEL DISCUSSION
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Innovation in Marketing
and Commercial Excellence

k Travel and Tourism Industry J

/ Innovation in keeping pace\
with market demands and
sustainability trends

( ( In:wative Topics > W

The future of the Halal

K food industry /

N

Development and
transformations of the Halal
industry in the Kingdom

attracting local and
international investments

~

p

A

Successful Models
in the Halal Industry:

Case Studies from Different
Countries

~
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— LEADING FIGURES —
IN THE GLOBAL HALAL MARKET

H.E. Dr. Hisham H.E. Mr. Saad
Aljadhai Al-Qasabi,

H.E. Mr. Majid bin H.E Mr. Abdallah H.E. Mr. Youssef
Abdullah Al Qasabi Saleh Kamel Khalawy

H.E. Dr. Adel H.E. Mr. Fahad Ms. Natavan Mr. Dino Dr. Mohammad Madam Hakimah
Al-Qaeed Al-Nuhait Mammadova Selimovic¢ Agqil Arham Mohd Yusoff

‘x4

Dr. Mohamed H.E. Dr. Qutb Prof. Hassan Maulana
Hussain Al Zoghbi Mustafa Sano Salah Al Saghier Naflakhi
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Events
In numbers

This innovative cooking show takes international
dishes and reinvents them using only Halal ingredients!

Chefs from
‘ Live Cooking shows ‘ around the world



Live Cooking Show
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Overview

2798 709.6

Total
Publishing Total Reach

Publishing
languages

27 748 <6

Participating Participating

countries media Influencer




MEDIA COVERAGE STATISTICS

5798 24 || 557 ||11,800]|| 47 =740

Total Radio Local Regional and ™V Social
PUblIShlng coverage publication international coverage Media
publication platforms

42 || 86.7 ||3429]|| 125 113

7095 Million Million Million Million Million

Radio Local Regional and TV Social
Total Reach coverage publication international coverage Media
Reach Reach publication Reach platforms

Reach Reach




Publishing
languages

MEDIA COVERAGE STATISTICS

1,380(|927 || 22 || 10 || O7
English Arabic Turkish French Indonesian
EN AR TR FR ID
02 || 02 (| 06 || Ol
German Persian Urdu Portuguese
DE FA UR PT
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Participating
countries

1157 DILZ 6 E. 20 17 T =7 CW P 2\— 2

America < |[== Britain Algeria Morocco Kuwait Malaysia g Comoros - Ukraine South Africa
557 | 60 20 12 8 6 > R 2 ‘ 2

Saudi Arabia _— UAE C' Turkiye — Yemen - Indonesia E Bahrain L Azerbaijan Iran Canada

164 22 N 18 10 7 - I S B 2 2 ]
Egypt “_ Jordan ~ Mauritania E Qatar é Libya 'Lf Pakistan l/- Sudan @ Tunisia E India




THE MOST PROMINENT
MEDIA ORGANIZATIONS THAT PUBLISHED

——— LOCAL NEWSPAPERS ———




THE MOST PROMINENT
MEDIA ORGANIZATIONS THAT PUBLISHED
REGIONAL AND INTERNATIONAL
NEWSPAPERS




THE MOST PROMINENT
MEDIA ORGANIZATIONS THAT PUBLISHED
REGIONAL AND INTERNATIONAL
NEWSPAPERS
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THE MOST PROMINENT
MEDIA ORGANIZATIONS THAT PUBLISHED
—— RADIO AND TELEVISION —
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THE MOST PROMINENT
ACCOUNTS PARTICIPATING IN “*X” PLATFORM

— INFLUENCER ACCOUNTS ——

Faris Al-Turki lyad Al-Hamoud Abdullah Jihad Abied Khaled Al-Rubaish Thame Abdullah Al-Bandar

2607 K 51M Al-Amoudi 3789 K MH7K Al-Farshouti 4319 K
3176 146.4 K

&

Prof. Dr. . .
Bassam Fatini  Abdullah Al-Khorayef Munther Aisha Abbas Natto . : Amer Al Khashil Ibrahim Al-Zahmil
Al Sheikh Mubarak Hisham Al-Jadhaie
2273 K 28M 10.4 2504 76 K
639.6 K 246 K

Muhammad Al-Amiri Awad Al-Qahtani Aenad Al-Otaibi DINO SELIMOVIC ORKHAN MAMMADOV
2448 7302 178 K 2033 6043



DEMONSTRATING
SAUDI ARABIA'S LEADERSHIP IN THE HALAL INDUSTRY

POSITIONING THE MAKKAH HALAL FORUM AS THE
MOST IMPORTANT GLOBAL EVENT IN THE FIELD OF HALAL
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